
 
 
 
 

Dr. R. L. Bhatia, Founder, World CSR Day 

Interview with Richard Seymour, Co-founder and 
Design Director, Seymourpowell:  
 
As one of Europe's best-known, and most 
accomplished designers, Richard Seymour's career 
spans more than 30 years and a huge range of 
creative disciplines. During this period, he has 
become a global champion for design-led innovation, 
picking up numerous awards along the way, including 
the D&AD Award for Outstanding Contribution to 
Design, the FX Lifetime Achievement Award and the 
Senior Fellowship of the Royal College of Art. 
 
He recently presented Festival of Media 2012 at 
Montreux on “Show me the Meaning”. Dr R L Bhatia, 
Founder, World CSR Day posted a few questions to 
him. 
 

 
1.       What will Innovation mean to you? 
The Successful Exploitation of New Ideas. 
 
2.       Would you agree that Innovation is a daily habit? Why? 
In my world, you actually live in the future. Even the shortest design program is going to 
be at least 18 months long, that means if you don’t think new every day, you will merely 
repeat the past. 
 
3.       What are the 3 major challenges in front of Product Designers over the next few 
years? Or is it that time has nothing to do with design? 
Time has EVERYTHING to do with Design. 
The three main challenges I see ahead are: 

• What is a product in the future? So much of what we use and work with every 
day is actually a ‘metaproduct’ (something with physical and metaphysical 
components) and where one begins and another ends in now impossible to 
distinguish. Add to that the issue of what is a Product and what is a Service and 
the picture becomes even more confusing. 

• Second, How do we interpret what our future needs will be? Designers must now 
look much more outside themselves for guidance and cultural inspiration. 

• Thirdly, young designers must understand that the roles they are being trained 
for were mostly established in the 20th Century. New definitions of design and 
designing are emerging that will change the relevance of what we are expected 
to do. 
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4.       Are innovation and designs linked with each other? What role does Innovation 
play in design? 
Design is Innovation. 
If Innovation is about determining the new ways that things will relate to us, then that is 
what design has always been about. It’s easier if we use the verbs not the nouns. 
Designing and Innovating. They come from the same parts of the brain…they are both 
about finding the unexpected, relevant solution. 
 
5.       What is Insight as it means to you? Is it always that people with insight are far 
more creative? 
Insight is directly related to intelligence in my book. It is the ability to juxtapose often-
dissonant facts and observations to find a new perspective on a problem. Then simplify 
the observations into tangible knowledge upon which we can act. Insight is actually 
sagacity and, yes, the more an individual is capable of this non-linear form of thought the 
more ‘creative’ they actually are. 
  
6.       Do you use Intuition while at work? If so then what role does Intuition play in your 
designs? 
Constantly. 
Intuition is actually the part of a considerable subconscious process that protrudes into 
the conscious mind. 
As a legitimate and powerful part of the working of the creative mind, I trust it completely 
And the more experienced I become, the more I trust it. 
 
7.       If there are 3 competencies CMOs need in today’s highly connected social media  
era, what would those 3 competencies be? 

• Understand the very young. Emergent Behaviour begins here. 
• ‘Push’ advertising is dead. It just doesn’t know it yet. We’re back to the Middle 

Ages in terms of communication now. If the blacksmith was crap in the village, 
everyone knew it. Now the village is the world. 

• Learn to create services and designs that are utterly desirable, honest, truthful 
and moral. If you don’t you will perish in a fully connected world where our 
friends’ opinions outweigh the almighty ad. 

In the 21st Century, if you lie, you die (commercially) 
 

8. Your one single message to the Creative Professionals in India? 
This is your decade. Bring what is good about Indian culture to the rest of the world, 
because it needs to hear it. 
Re-use, repair, conservation of materials and sustainability are, and always have 
been, fundamental tenants of India philosophy. The West needs your insight more 
than you need theirs.  
Remind us how to respect the planet. 

 
 




